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Place brandingPlace branding: : recent recent 
achievementsachievements

clear vision of place marketing clear vision of place marketing ––
branding evolutionbranding evolution
deliverance form stereotypes anddeliverance form stereotypes and……

illusionsillusions
new concepts: thoughtful, butnew concepts: thoughtful, but……

differentdifferent



Place branding theory development: Place branding theory development: 
problemsproblems

Marketing   ?   BrandingMarketing   ?   Branding
What is place brand ?What is place brand ?
Theory / PracticeTheory / Practice



Place branding: Russian contextPlace branding: Russian context

Country image Country image 
getting worsegetting worse
PostPost--Soviet Soviet 

““imaginalimaginal
desertdesert””
DepopulationDepopulation
……

1100 cities and 1100 cities and 
towns, 84 regionstowns, 84 regions
Growing place Growing place 

competitioncompetition
ResourcesResources
Call of the Call of the 

glocalizationglocalization
Cities are leadersCities are leaders



Cities  Cities  -- pioneerspioneers

VelikiyVelikiy UstugUstug
MyshkinMyshkin
YekaterinburgYekaterinburg
YelabugaYelabuga
KrasnokamskKrasnokamsk

PermPerm
SochiSochi
MagadanMagadan
SarovSarov



MyshkinMyshkin –– Mouse CityMouse City



VelikiyVelikiy UstugUstug –– DedDed MorozMoroz
(Russian Santa) city(Russian Santa) city



Perm Perm –– Cultural CapitalCultural Capital



PLACE BRAND EFFECTPLACE BRAND EFFECT

Place 
identity

Place 
image



Place identity

Place brand concept Brand image

Place imagePlace identity

Place brand concept Brand image
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PLACE BRAND RAISINGPLACE BRAND RAISING

PROJECTS

City space

City cultural life

City infrastructure

City brand 
management

Marketing 
communication

PPP

PLACE
BRAND

CONCEPT

PLACE
BRAND
IMAGE
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